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���� ����elcome to the 2nd New York  
Rural Tourism Conference, an 
event dedicated solely to the  

issues facing rural destinations. This year’s  
theme is “Back Roads to Front Porches,” evoking 
the idea of enticing travelers off the beaten paths 
and encouraging them to find their way to our rural-based 
attractions, events, shops, restaurants and lodging.  
 

Those of us who work in the tourism industry or 
promote rural tourism destinations beyond the 
big city lights face unique challenges in  
attracting visitors to our “Front Porches.” The 
purpose of this conference is provide a forum  for 
you to network with your peers, and to share 

ideas that you can take with you and put into action. 
  � � � � � � � � � � 	 � � 
 � � � � 	 � ��

Thursday, January 17, 2008 

8:00am-5:00pm:  Conference Registration 
Food/Beverages sponsored by Seneca County Tourism 

 
Noon-1:30pm: Kick Off Lunch & Speaker 

Location: Ballroom 
 

“The Getaway Guy” Mike O’Brian 
RNews, Rochester 

Sponsored by  
NYSTVA 

 
 
 

 
1:45-3:00pm: Workshops/Seminars (Three Concurrent) 

Thursday workshops/seminars sponsored by  
Adirondack Regional Tourism Council  

& New York Power Authority 
  

CHOOSE ONE: 
 
Bicyclists Bring Business 
Location: Seward Room 
What can bicyclists bring to your community?  What can you do 
to attract them?  Who are bicyclists and what are they looking for 
when they travel?  Learn about the statewide biking system and 
how to get your town on the biking bandwagon.  Discuss the 
demographics of bicyclists and how to make your community 
biker-friendly. 
Robin Dropkin, Executive Director, Parks and Trails New York 
Eric Ophardt, Statewide Bicycle Program Manager, New York 
State Department of Transportation 
 
Blogging for Beginners 
Location: Seneca Room 
What is blogging?  Who’s doing it?  How can you get in on this  
powerful Internet trend and use it as a tool for tourism promo-

tion?  Enter the “blogosphere” and learn to use it to keep track of 
what your customers are saying and as a tool to promote your 
business or destination. 
Kathy Seguin, Director of Public Relations, Inphorm, Inc. 
Doug Yu, Acting Director, Adirondack Regional Tourism Council 
 
E-Marketing Agri-tourism:  Defining a New Niche on the Net 
Location: Cayuga Room 
Want the latest in e-marketing savvy?  This workshop will cover 
new design trends for tourism Web sites, defining your niche 
market and learning how they “surf,” rural tourism resources and 
e-directories, e-newsletter marketing, how to incorporate retail 
sales and auctions and a refresher on e-packaging. 
Caylin Sanders, President, EscapeMaker.com 
 
3:00-3:30pm: Afternoon Break—Visit Sponsor Tables 

Sponsored by New York State Canal Corp. 
  

3:30-4:45pm: Repeat Workshops/Seminars 
 (Choose one from previous list) 

 
4:45-5:30PM: Attendees On Own 
 
5:30-6:30pm: Reception 
 Location: Courtyard (Sponsor Area) 
 Complimentary Wine & Beer; Cash Bar 

Sponsored by Cayuga County Tourism & 
Genesee County Chamber of Commerce 

 
6:30-8:00pm: Station Dinner 

Sponsored by Finger Lakes Tourism Alliance 
Table Wine provided by Keuka Lake Wine Trail 

Dinner gifts sponsored by  
TravelHost of Rochester and the Finger Lakes 

 
8:00pm: After Dinner Social in McMurphy’s Pub 
 DJ, dancing & relaxed socializing. 

Sponsored by Madison County Tourism, Inc. 
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CONFERENCE HOST: 
NYSTVA 
PO Box 285 
Akron, NY 14001 
888-698-2970 
www.nystva.org 
www.nyruraltourism.org 

Cayuga County Tourism 
tourcayuga.com 

visitgeneseeny.com 

fingerlakesscuba.com 

developtioga.com nyscanals.gov 

keukawinetrail.com 

KK Media Partners 
kkmediapartners.com 

Independence Publishing 
independencepublishing.com 

fingerlakescentral.com 

wegmans.com 

Adirondack Regional Tourism Council 
visitadirondacks.com 

Madison County Tourism, Inc. 
madisontourism.com 

seeyathere.com 

adirondacklife.com 
Finger Lakes Tourism Alliance 

fingerlakes.org 

Travelhost.com 

courant.com 

nypa.gov 

� 
 � � � � � � � ����
bill@aclsmail.com 
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FRIDAY, JANUARY 18 

7:00-8:30am: Full Breakfast Buffet Available 
Sponsored by Hartford Courant  

& Newsday 
 

8:30-9:45am: Workshops/Seminars (Three Concurrent) 
Friday workshops/seminars sponsored by  

Adirondack Regional Tourism Council 
 
CHOOSE ONE: 
 
Food For Thought 
Location: Seneca Room 
Culinary tourism continues to be a popular and growing trend in 
the industry.  How can the promotion of regional cuisine and 
products impact tourism and help you create a culinary 
“experience?”  Learn how one region created a successful  
integrated approach to that question, how the Pride of New York 
program can help promote local food products and how another 
region is exploring opportunities presented to travelers who live 
an organic lifestyle. 
Bill Kimball, New York State Division of Agricultural Protection 
and Development Services, Pride of New York 
Stella Reschke, Executive Director, Tioga County Tourism 
Deb Whiting, Executive Chef and co-owner, Red Newt  
Cellars Winery & Bistro, and President, Finger Lakes  
Culinary Bounty 
 
Guerilla Marketing 
Location: Cayuga Room 
Inspired by the guerilla marketing philosophy, participants in this 
lively workshop will learn the four key principals upon which all 
success rests.  Understand how guerilla marketing can improve 
sales without spending money on advertising.  You will leave the 
workshop with an actionable document designed to focus you on 
30-, 60- and 90-day marketing action items relating to the only 
four profit-boosting methods that exist for any organization. 
Sheldon Snodgrass, Certified Guerilla Marketing Coach, The 
Steady Sales Group 
 
Making Data Work For You 
Location: Seward Room 
A statewide economic impact of tourism study provided compa-
rable data for every county last year for the first time, and more 
statewide tourism data is on the horizon. This peer-to-peer pres-
entation will also reveal a number of other places where tourism  
 
 

professionals can find data pertinent to their jobs or businesses.  
But where do you find those numbers and how do you interpret 
and use them to your benefit? 
Gary DeYoung, Director of Tourism, 1000 Islands International 
Tourism Council, and President, New York State Convention & 
Visitors Bureau Association 
�
9:45-10:15am: Morning Break—Visit Sponsor Tables 

Sponsored by Independence Publishing & KK Media Partners 
 

10:15-11:30am: Repeat Workshops/Seminars 
 (Choose from previous list) 

 
11:30am-Noon: Extra Time for Late Checkout, etc. 
 
Noon-1:30pm: Lunch and Closing Remarks. 
 Drawing for door prize. 
 Location: Ballroom 

Sponsored by See Ya There! Vacation & Travel 
Door Prize sponsored by 

Genesee County Chamber of Commerce 
 

Additional conference sponsorship/underwriting provided by: 
Tioga County Department of Economic Development & Planning 

Finger Lakes Scuba 
ACLS (mail services) 

Escapemaker.com 
Adirondack Life, Inc. (Speaker Gifts) 

Erie Canalway National Heritage Corridor (Speaker Gifts) 
Wegmans (Conference Bags) 

Holiday Inn Auburn/Finger Lakes 
 

About NYSTVA, your conference host:   
The New York State Travel and Vacation Association is a 
membership organization that brings together a wide array of 
tourism industry interests to: advocate government policies and 
programs; raise the level of professionalism within the industry; 
to encourage the development of cooperative relationships and 
partnerships among its members; and to raise consumer  
awareness and appreciation of travel and vacation opportunities 
in New York State. 
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Association website: www.nystva.org 
Conference website: www.nyruraltourism.org 
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Gary DeYoung:  Mr. DeYoung has 30 years of experience in destination mar-
keting. Since 1997, he has been Director of the 1000 Islands International 
Tourism Council, a bi-national tourism development organization. Before com-
ing to the 1000 Islands, he held several management positions with Promotion 
Management, Inc. in Green Bay, Wisconsin, where he directed marketing pro-
grams for the Green Bay Area Visitor and Convention Bureau, Brown County 
Arena, and the Green Bay Packer Hall of Fame. He also spent five years as the 
Director of the Wausau Area Visitors Council in Wausau, Wisconsin.  Mr.  
DeYoung is the current President of the Association of New York State  
Convention and Visitors Bureaus and a past president of the New York Tourism 
Promotion Agencies Council. 
 

Robin Dropkin:  Ms. Dropkin is Executive Director of Parks & Trails New York, 
a non-profit statewide parks and trails advocacy organization whose major 
programs include Healthy Trails, Healthy People, an effort to help communities 
become more active through the creation of multi-use trails and the Canalway 
Trail Partnership, which works to complete and promote the 524-mile Canalway 
Trail.  Ms. Dropkin oversees the annual Cycling the Erie Canal bicycle tour, 
which draws over 500 participants.  An enthusiastic cyclist, she conceived and 
co-authored a guidebook to the Erie Canalway Trail and is now developing a 
Cycling the Erie Canal Web site. Previously Ms. Dropkin worked for the  
Berkshire Natural Resources Council in Massachusetts and the Massachusetts 
Parks Department. 
 

Bill Kimball:  Mr. Kimball is Director of the New York State Division of  
Agricultural Protection and Development Services, the department in which the 
Pride of New York program resides.  A graduate of Cornell University, he has 
been with the department since 1981 and was named director in 2005.  Mr. 
Kimball’s division is responsible for farmland protection programs, economic 
development and business services programs and marketing programs.  Born 
in Oneida County, he has worked in agriculture his entire life. 
 

Mike O’Brian:  Travel has always been Mike O’Brian’s passion and led to his 
career as The Getaway Guy.  He is featured on R News in Rochester, along 
with News 10 Now in Syracuse and Capital News 9 in Albany with a new  
getaway each week somewhere in New York State.  Mike has been featuring 
getaways on TV for more than 10 years. 
 

Eric Ophardt:  Mr. Ophardt is a Professional Engineer with 19 years at the 
New York State Department of Transportation.  During his career, he has 
worked in the DOT’s highway design, planning and traffic and safety sections, 
spending the last eight years as head of the Bicycle and Pedestrian Section.  
Mr. Ophardt has just finished spearheading the development of the  
department’s new Safe Routes to School (SRTS) program and is now working 
on updating the department’s Bicycle Facility Design Guidance.  He has a 
bachelor’s degree in civil engineering and a master’s degree in transportation 
planning. 
 

Stella Reschke:  Originally from the Chicago area, Ms. Reschke and her hus-
band moved to rural Owego, New York in 1977.  Attracted to a new adventure 
and cultural lifestyle change, they set out to raise their family from the ground 
up – planting a large garden, raising chickens, baking bread from scratch, 
canning and reading Mother Earth News.  Thirty years later, Ms. Reschke is 
working to promote the organic/natural lifestyle once again.  With over 25 years 
experience in office management, business administration, public relations, 
marketing and tourism, she has been in the director’s seat of Tioga County 
Tourism since 2002. 
 

Caylin Sanders:  Ms. Sanders background includes work in sales and market-
ing and design for firms such as Time Warner-DC Comics and JP Morgan.  
After extensive research on travel industry trends, she launched Escape-

maker.com from a storefront office in Brooklyn in 2000, focusing on getaway 
destinations accessible by car and mass transit from the New York City metro 
area. Since then, the site has become a leading online guide to local weekend 
getaways and day trips within the northeast and has been recognized by NBC 
News, The New York Times, Business Week, The Wall Street Journal and 
others as a forerunner in local content.  In addition, Ms. Sanders speaks on e-
marketing practices, packaging and destination promotion.  She serves on the 
board of of the New York State Hospitality and Tourism Association and was 
honored in 2005 with a small business award from S.C.O.R.E. for her success 
with Escapemaker.com and her contributions to New York State tourism. 
 

Kathy Seguin:  Ms. Seguin is Director of Public Relations at Inphorm Inc., a 
division of Ad Workshop in Lake Placid, NY.  She manages a fast-paced team 
of individuals executing cutting-edge public relations, co-branding and social 
media strategies for a diverse portfolio of clients in consumer, tourism,  
education, health care and hospitality sectors. She also develops new business 
initiatives such as social media mapping, monitoring, news releases and  
analysis, along with rich media tools including mashups, rss feeds, blogs and 
vlogs.  Prior to her current position, Ms. Seguin was an account director at Ad 
Workshop, a Conde Nast publisher and a sales manager at The Walt Disney 
Company.  She is a graduate of the SUNY Fashion Institute of Technology, 
with a degree in communications.  
 

Sheldon Snodgrass:  After serving as an officer in the U.S. Army, Mr. 
Snodgrass cut his teeth as a commission-only sales representative in Boston 
which led to a promotion as a sales trainer for the world’s third-largest travel 
franchise company, Uniglobe Travel International.  Throughout the 1990s he 
was recruited to a variety of sales and marketing leadership positions.   
Ultimately he decided to build a sales consultancy in the Pioneer Valley 
(Massachusetts) where he saw boundless opportunities to provide big-business 
sales and marketing know-how to small companies.  Along the way he received 
an MBA from UMass Amherst, earned a Guerilla Marketing Coach Certification 
and became a certified Entrepreneurial Business Planning Instructor.  He now 
specializes in helping people close more sales, make more money and worry 
less about the whole endeavor.  Lest he be too consumed with work, his two 
young daughters and roles as a ski instructor and whitewater rafting guide keep 
him focused on matters of the heart. 
 

Deb Whiting:  Ms. Whiting and her husband are co-owners of Red Newt  
Cellars, founded on the east side of Seneca Lake in Hector, New York in 1998.  
In addition to producing wines, Red Newt Cellars offers innovative Finger Lakes 
cuisine in the “Bistro.”  Ms. Whiting’s culinary career began in 1989 when she 
founded “Simply Cheesecakes,” producing gourmet cheesecakes for area 
restaurants.  That company eventually expanded into a full-scale catering  
company.  Now Ms. Whiting uses the Bistro to showcase fresh seasonal local 
cuisine and Finger Lakes wines.  The Bistro has been noted for its emphasis on 
building relationships with local farms and producers and fostering the concept 
and practice of regional cuisine. As chair of Finger Lakes Culinary Bounty since 
2003, Ms. Whiting has continued to promote culinary relationships between 
farms and restaurants and to utilize them in her own eatery. 
 

Doug Yu:  Mr. Yu is currently supervisor of the Beekmantown Gateway Infor-
mation Center, an official “I Love New York” welcome center, operated under 
contract by the Adirondack Regional Tourism Council.  He has been with the 
ARTC since 2001.  Prior to his current position, Mr. Yu worked in the hotel 
industry in a variety of positions, including operations management and sales.  
If he didn’t have to work for a living, he would spend most of his time cycling, 
although he has been known to participate in almost every other Adirondack-
type outdoor activity as well!�


